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Demand-Side Platform (DSP) -

Used by advertisers to purchase

ad inventory and manage

campaigns.

Real-Time Bidding (RTB) - The

process of bidding on ad

inventory in real-time auctions.

Data Management Platforms

(DMPs) - Store and analyze user

data for audience targeting.

Supply-Side Platform (SSP) -

Used by publishers to sell ad

inventory and maximize revenue.

Ad Exchanges - Platforms where

ad inventory is bought and sold

in real-time auctions.

https://blog.hubspot.com/marketing/what-is-dsp
https://support.google.com/authorizedbuyers/answer/6136272?hl=en
https://www.oracle.com/cx/marketing/data-management-platform/what-is-dmp/#:~:text=A%20data%20management%20platform%20(DMP)%20collects%2C%20organizes%2C%20and,targeted%20advertising%20and%20personalization%20initiatives.
https://en.wikipedia.org/wiki/Supply-side_platform




Increased Competition -

The proliferation of EdTech

startups and online learning

platforms has intensified

competition.

Targeting the Right Audience -

Identifying and reaching the

most relevant audience is

challenging.

Changing Learning

Environments -

The shift to remote and online

learning has altered the

dynamics of education.

Budget Constraints -

Educational institutions often

have limited budgets for

purchasing solutions.



Targeted Audience Reach

Cost Efficiency

Data-Driven Insights + Real-Time Optimization

Brand Visibility



Crafting Compelling Ad Creatives

Identifying and Segmenting the Audience



Utilizing Data and Analytics

Leveraging Cross-Device Campaigns

A/B Testing and Continuous
Improvement
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