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Unlocking the Power of Combined
School and Home Data in Digital
Advertising

In today's education marketing landscape, combining school and home data creates powerful opportunities for
reaching educators across their professional and personal digital identities. This comprehensive approach enables
marketers to overcome the limitations of institution-only data, significantly improving match rates on advertising
platforms and delivering more personalized, effective campaigns.
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The Evolution of Education Marketing

Education marketing has transformed dramatically in recent years, with precision and personalization becoming
essential for digital advertising success. School data has traditionally formed the foundation of education
marketing strategies, providing valuable insights into institution types, enrollment figures, and educator roles.

However, the digital landscape has evolved into a multi-platform environment where educators maintain both
professional and personal online identities. This dual presence creates both challenges and opportunities for
marketers looking to maximize their reach and engagement with education professionals.

As education marketing evolves, precision and personalization remain the foundation of digital
advertising success.

Industry leaders like Agile Education Marketing have recognized that combining school/institution and home data
creates more complete and actionable custom audiences, allowing advertisers to connect with educators across
their entire digital footprint.
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Limitations of School-Only Data

While school/institution data remains an indispensable
resource for education marketers, relying solely on this
information creates significant blind spots in digital
advertising campaigns. School data typically includes:

e Institution names and contact details
e Professional roles and titles

e Grade levels and subjects taught

e School email addresses

The critical limitation emerges when educators use
different identifiers across their digital presence.

Many educators maintain separate professional and This disconnect means marketers using only school
personal online personas, with their school data may fail to reach educators when they're
information disconnected from their personal browsing social media, searching online, or engaging
digital footprint. with content outside of their professional context—

potentially missing valuable touchpoints for influence
and engagement.
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The Home Data Advantage

Incorporating home data into education marketing strategies unlocks powerful new capabilities for digital
advertisers. Home data encompasses personal email addresses, residential information, household demographics,
and lifestyle indicators that complement professional profiles.

Expanded Contact Enhanced Omni-Channel Reach
Matching Personalization

By combining school and home

Many advertising platforms like Home data provides deeper data, marketers can reach
Meta, Google, and insights into educators' personal educators across more
programmatic networks rely on interests, family circumstances, touchpoints and platforms,
matching uploaded contact data and lifestyle factors. This creating consistent messaging
to user profiles. Including home enables more relevant and that reinforces campaign

data significantly increases resonant messaging that objectives through multiple
match rates by connecting with acknowledges the whole channels.

educators who register personal person, not just their
profiles using their home professional identity.

information.
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Improving Match Rates Across Platforms

One of the most significant benefits of integrating home data is the dramatic improvement in audience match rates
on digital advertising platforms. When marketers upload contact lists containing only school email addresses, they
often experience limited match rates, as many educators use personal information to register their social media
and other digital accounts.
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Upload Increase Match Expand Improve
Combined Data Rates Audience Reach Performance
Include both institution Platforms more Connect with educators Experience higher
and home contact effectively identify across more channels engagement and
information in your educations across their and touchpoints campaign efficiency
audience lists professional and

personal profiles
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Enhanced Personalization

and Engagement

The combination of institution and home data enables
marketers to develop more sophisticated and effective
personalization strategies. By understanding both
professional needs and personal contexts, advertisers
can craft messages that resonate on multiple levels.

This dual-perspective approach is particularly valuable
when marketing:

e Classroom supplies and educational resources
e Professional development and
certification programs

e Technology solutions with both work and
personal applications

e Family-oriented products relevant to educators
with children
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With access to both professional and personal
identifiers, marketers can deliver continuity across
channels, maintaining consistent messaging whether an
educator is checking work email, browsing social media
at home, or researching products on personal devices.
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Implementing a Combined Data Strategy

Successfully integrating institution and home data requires a thoughtful approach to ensure accuracy, compliance,
and effectiveness. Following industry best practices will maximize the value of your combined data strategy while

maintaining ethical standards.

Partner with Education-
Focused Data Providers

Work with specialized providers like Agile Education
Marketing who understand the unique characteristics of
the education sector and maintain high-quality, ethically

sourced data that aligns with privacy standards.

Test and Optimize

Use A/B testing to compare performance between
institution-only and combined data approaches.
Analyze engagement metrics and continually refine
your audience targeting and creative strategies
based on performance data.
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— Maintain Rigorous Data Hygiene

Implement regular updates, verification processes, and
de-duplication to prevent wasted ad spend and improve
platform match rates. Clean data is essential for

optimization across digital advertising platforms.

— Ensure Privacy Compliance

Stay informed about data privacy regulations affecting
the education sector and maintain transparent practices
regarding data collection, usage, and protection to build
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trust with your audience.
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Maximizing ROl with Comprehensive
Audience Data

In today's complex digital ecosystem, relying solely on institution

data leaves significant potential untapped. The integration of home

data transforms education marketing campaigns by creating a Higher Match Rates

more complete picture of your target audience, resulting in Average improvement when combining school and home data
measurable improvements in campaign performance and return

on investment.

The benefits of this comprehensive approach include: Increased Engagement

' o Typical lift in response from personalized campaigns
® Higher match rates across advertising platforms

e More accurate audience targeting
e Increased engagement through personalized messaging
e Improved campaign efficiency and cost-effectiveness Cost Reduction

e Greater insight into educator preferences and behaviors Potential savings on cost-per-acquisition metrics

By bridging the gap between institution and home data, education marketers can create more effective campaigns that reach educators
across their professional and personal digital identities - transforming how the education industry approaches digital advertising.
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