
NEED is the #1 factor
driving purchasing decisions. 
Rely less on marketing jargon
—focus more on what
matters most to educators. 

The result will be stronger 
lead generation, 
shorter sales cycles, and
higher conversions.



IT'S NOT PRACTICAL OR POSSIBLE TO DO RESEARCH

ON ALL 19K DISTRICTS AND 100K PUBLIC SCHOOLS

IN THE US ON YOUR OWN.
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