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b r a n d ' s  c o m m u n i c a t i o n s  w o r k  t o g e t h e r  t o  e d u c a t e  a n d  e m p o w e r  t h e
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G r e a t e r  c u s t o m e r  r e a c h▪

E n h a n c e d  d a t a  c o l l e c t i o n▪

H i g h  i n t e r a c t i o n  a n d

e n g a g e m e n t ,  w i t h  t h e  a b i l i t y

t o  a d a p t  a n d  r e s p o n d  i n  r e a l

t i m e

▪

A b i l i t y  t o  t a r g e t  c u s t o m e r s

m o r e  e f f e c t i v e l y

▪

I n c r e a s e d  r e v e n u e▪

Customers engaged

across multiple

platforms have a 30%

higher lifetime value.

In an omni-channel strategy,  email ,

social  media marketing, and digital

advertising are designed to optimize

the customer experience by tai loring

messaging to the individual consumer's

preferences.

U n l i k e  s i n g l e - c h a n n e l  o u t r e a c h ,  t h i s  a p p r o a c h  c r e a t e s  a  c o h e s i v e ,

i n t e g r a t e d  e x p e r i e n c e  a c r o s s  a l l  b r a n d  t o u c h p o i n t s  t h a t  e n g a g e s  b o t h

p r o s p e c t i v e  a n d  e x i s t i n g  c u s t o m e r s  o n  t h e i r  p r e f e r r e d  c h a n n e l s  w i t h

m e s s a g i n g  t a i l o r e d  t o  t h e i r  s p e c i f i c  n e e d s .
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SAME GOAL,  SAME JOB - O m n i -

c h a n n e l  m a r k e t i n g  u s e s  d i f f e r e n t

c h a n n e l s  t o  a c h i e v e  o n e  g o a l  w i t h  a

c o n s i s t e n t ,  a l i g n e d  a p p r o a c h .

CUSTOMER-CENTRIC -  O m n i -

c h a n n e l  m a r k e t i n g  i s  d e s i g n e d

a r o u n d  t h e  c u s t o m e r ' s  p o i n t  o f  v i e w ,

d e l i v e r i n g  a  p e r s o n a l i z e d  e x p e r i e n c e

t h a t  d r i v e s  i n c r e a s e d  e n g a g e m e n t .

MEETS CUSTOMERS WHERE THEY

ARE -  G i v e n  t h e  f a c t  t h a t  9 8 %  o f

A m e r i c a n s  s w i t c h  b e t w e e n  m u l t i p l e

d e v i c e s  i n  o n e  d a y ,  a n  o m n i - c h a n n e l

a p p r o a c h  i s  e s s e n t i a l  f o r  m a r k e t i n g

e f f o r t s  t o  g a i n  t r a c t i o n  a n d  c o n v e r t .

THE OMNI-CHANNEL EFFECT  -  

B e t t e r  u s e r  e x p e r i e n c e ,  c o h e s i v e

b r a n d  s t r a t e g y ,  s t r o n g e r  a t t r i b u t i o n

d a t a ,  a n d  i n c r e a s e d  r e v e n u e  a r e  a l l

r e a s o n s  t h a t  s u c c e s s f u l  o r g a n i z a t i o n s

r e l y  o n  o m n i - c h a n n e l  m a r k e t i n g .
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L e v e r a g i n g  o u r  i m m e n s e  d a t a b a s e  o f  o v e r  7  m i l l i o n  e d u c a t o r s ,  A g i l e ' s

O m n i - C h a n n e l  M a r k e t i n g  a p p r o a c h  p r o v i d e s  p u r p o s e f u l  p r o m o t i o n  o f

y o u r  p r o d u c t s  a n d  s e r v i c e s  t o  t a r g e t  a u d i e n c e  s e g m e n t s  a c r o s s  d i g i t a l

m a r k e t i n g  p l a t f o r m s .
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A s  e x p e r t s  i n  e d u c a t i o n  d a t a ,  w e  w o r k  w i t h  y o u  t o  c r e a t e  a  s t r a t e g i c

m a r k e t i n g  p l a n ,  u t i l i z i n g  e m a i l ,  s o c i a l ,  a n d  d i g i t a l  p l a t f o r m s  t o  r e a c h

y o u r  b e s t  c u s t o m e r s  w h e r e  t h e y  s p e n d  t i m e .

Leverages  Ag i le 's  expans ive ,  industry -

leading  educator  database

▪

Custom audience  segments  to  ensure

you are  reaching  the  educators  you

want  to  reach most

▪

Cons is tent  audience  updates ,

reduc ing  dol lars  spent  on contacts

who have changed ro les  or  le f t  the

profess ion

▪

Tai lored outreach p lan ,  ut i l i z ing

communicat ion methods  and channels

preferred by  your  target  audience

▪

Monitored campaign performance▪
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DEMOGRAPHICS -  T a r g e t  s p e c i f i c

a g e s ,  l o c a t i o n s ,  i n c o m e  l e v e l s  +

m o r e .

EMAIL LISTS  -  S e r v e  c u s t o m  a d s  t o

y o u r  e m a i l  d a t a b a s e .  C r e a t e  r e p e a t

s a l e s  a n d  n e w  r e f e r r a l s  b y  p r o v i d i n g

c l i e n t  l i s t s .

WEBSITE VISITORS  -  R e e n g a g e

d i g i t a l  a d  o r  w e b s i t e  t r a f f i c  t o

i n c r e a s e  y o u r  r a t e  o f  c o n v e r s i o n s .

PINPOINT AUDIENCE +  REACH

CAMPAIGN GOALS

B u i l d  f a s t e r  e n g a g e m e n t  w i t h

l o w e r  c o s t  a c q u i s i t i o n .

▪

D r i v e  r e p e a t  b u s i n e s s  f r o m

v a l u a b l e  s e g m e n t s .

▪

I n c r e a s e  y o u r  S E O  r a n k i n g s  +

d r i v e  o r g a n i c  t r a f f i c .

▪

B r e a k  i n t o  n e w  m a r k e t s  w i t h

e x p a n d e d  c o n t a c t s .

▪

I n c r e a s e  y o u r  c u s t o m e r

t a r g e t i n g  w i t h  s o l i d  r e p o r t i n g .

▪
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